
Digital Marketing & Content Coordinator

We protect Relationships. Every promise we make – and we mean every single one – is made on 
the belief that understanding is essential, trust is earned, and execution is everything. 

But above all else, Relationships Matter. 

Byars|Wright is “Where Relationships Matter”. We protect relationships - and that starts with our 
own. We are a family. We believe everyone needs a place to belong and someone to believe in them.  
While engaging employees and promoting a positive company culture, we also define a path that 
fuels the future and leads to success for each team member both professionally and personally. We 
challenge each other and are fierce competitors. In the end, we WIN together. 

At Byars|Wright you will gain a firm foundation of our agency's inner-workings, culture, insurance and 
customer service knowledge by working closely with everyone on our team and taking advantage of 
educational opportunities encouraged by our agency. Our leadership team takes an active role in your 
career growth by investing in your development with ongoing learning, coaching, and mentoring.  

The Digital Marketing Coordinator at Byars|Wright will boost online marketing efforts as part of our 
Operations department. Working closely with the Brand Manager, this Coordinator will manage the 
agency's digital marketing with a strong focus on social media. The Digital Marketing Coordinator will 
develop and implement results-driven digital content by combining out-of-the-box thinking with 
innovative, anayltics-based tactics. Responsibilities include:

• Managing digital marketing/advertising campaigns, including but not limited to social media, paid 
media, SEO, SEM, etc.

• Collaborating with team members to prepare, coordinate, and launch campaigns and initiatives 
across digital channels

• Creating or procuring the assets (graphics) needed to generate effective digital campaigns
• Graphic Design for both digital and print/sales materials
• Recycling content with a fresh perspective and re-purposing our most popular content
• Publishing appropriate materials received from team members in the field or representing Byars|

Wright on-site to take photographs for digital use
• Managing social media accounts - this includes setting goals, tracking results, and monitoring overall 

growth and engagement
• Utilizing a content calendar
• Developing, curating, and scheduling attractive content for social media, including video production
• Assisting the Brand Manager with ongoing website management as it relates to our digital marketing 

efforts such as SEO, etc.
• Staying current on trends and research in digital optimization strategies, tools, and tactics, executing 

new strategies where possible and making recommendations to Brand Manager
• Monitoring key milestones to be used in measuring the success of our online efforts
• Combining positive thinking and positive actions with determination for continued success
• Other duties as assigned

**The employee status for this position is classified as Non-Exempt

So - if you’re a dynamic thinker, detailed worker, and positive person with fervor for driving a top-notch 
customer experience and building exceptional, long lasting customer relationships, you may be a fit. 
Contact Amee Donald at whererelationshipsmatter@byarswright.com


